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sign is the development from

My favorite thing about ¢

an idea in your head to communicating it visually
Design is a form of communication

This is what | love about branding or corporate identity

the company's design instantly communicate so much

more than wor could
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“HANDMADE
CLOTHINGFROX

yeti.com

Yak 'n Yeti

I designed the logo, stationary, packaging, photograhy and campaign for the
clothing company Yak 'n Yeti
My designs convey a handmade genuine clothing product with a cultural twist

I communicated this cultural/tribal feeling by useing design elements seen in Nepal,

hippie culture and native America to appeal to the target audience

The target market for Yak 'n Yeti are men and women from 17-25 years of

age who endorse a coastal or hippie lifestyle and seek an alternative cultural

people who want to support

style. Furthermore, the target market include
sustainable handmade products that are made from natural materials and are

environmentally friend!




Branding

Branding Photography Print llustration

The Concept behind my campaign for Yak ‘n Yeti is to promote handmade, organic good quality products
Currently, China produces 65% of the world's clothes and is the world's largest manufacturer and exporter
of textiles. Brands all over the world source their products from china because it is the cheapest way of
manufacturing, low wages keep production costs down and thus maximise margins for brands, from fast
fashion to luxury

In this campaign | want to challenge this way of manufacturing our clothing. Yak 'n Yeti's products are
handmade in Nepal. They support family-owned cottage industries and are made from sustainable natural
fibres, are eco-friendly and support fair-trade practices. The campaign not only portrays a good looking,
fashionable product but also highlights what most brands don't, which is where the clothes come from,
how they are made, and what they are made of
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Bluesfest re-design

For a personal project
re-designed the
corporate identity for a popular
music festival Bluesfest 2021
The goal of my design
better illustrate the alternative
beach culture that

surrounds the festival

The design used for the

Blues Fest looked like it
belonged in a country western
movie, this is not the feel that an
alternative beach festival should
portray. | changed the designs
so that they reflect the chill
beach atmosphere of the iconic
Byron bay location

Branding

Jimmy Barnes e Tash Sultana
Pink Floyd « The Teskey Brothers
John Butler « Xayier Rudd 's, The Cat Empire

Kasey Chambers « The Waifs « lan Moss
The Living End « The Angels, « Russell Morris
Kev Carmody ¢ Troy Cassar-Daley
Hiatus Kaiyote = Kate Miller-Heidke
The BlackSorrows « The Bamboos
Backsliders « Ash Grunwald
Blue King Brown « Jeff Lang
Nathan Cavaleri » Kim Churchill
Henry Wagons. « Pierce Brothers
Emily Wurramara « Ray Beadle
Pacey, King & Doley « Kara Grainger
Hussy Hicks « Daniel Champagne
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Java Love Coffee

The brief for this ( > brand was to develop a logo and brand identity that is cultural and organic but

appeals to a younger audienc

e. | achieved this by using natural earth ours and minimal plant the

lustration. Throughout my designs is explored realistic mock-ups to showcase the package and logo «

, @ dha

Dark Roast

100% AFRICAN COFFEE
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2w up doing photography
ys. Now |

f and have been hired by others

onourp ontinue to
captt
have had the

nour of haveing some of my regional landskape photography

featured as wall prints in the local hospital
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1, so naturaly this is reflected

products | love to
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Freelance photography

I have completed freelance photography jobs, shooting portraits for formals, album
covers and product advertisement. In all my work | ensure that | include my personal

style, aiming for muted tones and soft lighting

This particular photo (right) a commission from a local music artist Jack Field

He wished to achieve a nostalgic feel to his album cover so the shoot took place just
down the road from his childhood home. He wanted a film looking end result so
kept this in mind throughout the shoot and editing process
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The Origional

Air Jordan

SKATE ANATOMY:
Geoff Rowley

ENGLISH EDITION
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Interior photography

For 3 years | was employed my RW Joiners, part of my role was to photograph joinery fit-outs and completed
jobs throughout Queensland. This involved shooting both residential and commercial spaces for both website
and social media applications. Throughout the gallery of jobs | ensured a clean light style by eliminating harsh

shadows and using negative space. You can find my work on their website rwjoiners.com
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hat was your childhood
like growing up? | have
always been interested

Pl
my first journey to the USA | got
o know and love graffi. When
1-was 16,1 discovered the spray
con a5 a means of painting

was caug}
the end helped me to leave the
Bek

POLLO MAGAZINE - SEPTEMBER 2022 - ISSUE

Upcoming Artist:
Mirko Reisser a.k.a “DAIM”

10 yoars ago? The special
thing about grafft is that it is

skills by having been spraying
for years the scene has an
increasing complex. foundation.
Authentic as
long as every writer can work

1 was caught, neither my parents,
nor my friends and teachers knew
what | was doing. After being
cought | needed to go_public
and say, “lam doing grai, give
me legal walls” And thi is exactly
what | did. My first piece was o
small contract work that  poid
for the cans. That showed me o
perspective on grafi art for my.
future. | believe that graffi has
lots to do with finding yourself
By testing diferent techniques,

during teen years the process of
finding yourself s very dominant
but never quite ceases later on.

area and stle of grafiti. If this
rich diversity is  maintained,
graff wil continue to develop.
very positively.

Interview by Joshua W. Gabert

have aways been fascinated

lighting and_shadows seemed
obvious. It

when personal computers became
widely available and made

phics possible.

148
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APOLLO MAGAZINE - SEPTEMBER 2022 - ISSUE 148

spanning 13 years now, you have.

seen the commercialisation and
the professionalisation of thesart
world. It probably started with the.

|n my time in the art world,

ar of wht mats KAV 50
P vais i 2
e
i i —
he oy 700 Dol bagan i
B
et e
S e

s that KAWS s in charge of his own

collaborations at accessible price

fou can feel the lerger figure it like those with: UNIQLO

being protective. of the  __ Nike. It mey be too soon to

smaler figure in the Way ... whether or not KAWS will go

the way of Warhol or Basquiat, but

his broad appeal is not showing
any signs of slowing down.

thatthey stand and how thoir arms.

“Everyono i always worred about
commercialsation in tho fino art
ut almost 30 years later, pordzBomiyResce s
has moved on to more
aborate. ndeavours, fike
the 7020 foot wooden sculptures
that will bo on display in Datroit
Tho ~cartoon figuros foature
versions of KAWS' signature
Mickey Mouse subversion, but
their_eim is to_convey human
emotion. “When you look at the
sculptures in paricular you can
seo thatthere s a connecion”

Print design is one of my favorite types of design. The features left

are a personal design exploration the Apollo Art magazine

The magazine has a bold contemporary layout design with dramatic
use of space and typography, making the layout the focal point of

the design; subtly reflecting the artists work

Branding Photography

SEPTEMBER 2022 ISSUE 148

POLLO

THE INTERNATIONAL ART MAGAZINE

Kevin Peterson:

A New Kind
of Getaway

rtist: DATM

Why-is KAWS
Everywhere
right now?
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Raw Inkk Brochure

I was hired to design a product brochure

eing the printing possibilities of
a local company Raw Inkk

The brochure was

esigned to clearly
communicate to shopfitters and
architects how large format printing can

be used in their interior design projects

Printed Products

photographing many of the jobs Raw
Inkk had completed, d
simple clean layout to

ning a Bring,

'8
o lifa Yoy, I
g e
s

t

t showcase
the product, and finally writing up
descriptions with the help of the

company owner

Il lE
Printed solutions for shopfitting and interior spaces QM U’I.k

| was then in charge of producing the
brochure at an affordable cost whilst

achieving a professional result
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Science & Engineering Challenge

| developed a personal project to expand my illustration and layout ability
ce and

The goal was to create a design that conveyed real world Scien
engineering applications in a minimalist style. | designed 2 posters, both
very different x their layout but clearly of the same organization. Personally |

h

participated in this program and | support what they do

Google e Qaemmse

7-9 | UNIVERSITY
FEB | OF SOUTHERN
2023 | QUEENSLAND
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For as long as | can remember | have loved to draw, paint
and embraced all things creative. Over the years | have
practiced using many mediums and styles from cartoons
to still life. During 2020, one of my artworks was selected
to be a part of a state wide student art exhibition

This has given me confidence in my ability and creativity
| have experience using photoshop and illustrator to
create illustration
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City of Sky

Oil painting on MDF / 85.5x176.5x 5.5 cm
2020 Excellence Award - Creative Generation Excellence Awards in Visual Arts ©

The purpose of this work is to present my personal expression of awe, wonder

and freedom through the manipulation of oil paint. | was inspired by ancient
Greek architecture and how artists such as Raphael (1483-1520) and Hubert Robert
(1733-1808) were able to capture ideas of awe, wonder and freedom through

vast structures, beautiful landscapes and social gatherings
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Switzerland traintack

Watercolours on canvas paper



Photography

Digital Illlustration

Using tools like a drawing tablet and programs such
as Photoshop and lllustrateor | have developed many
personal explorations in digital illustration. Creating a
wide range of styles from a childerens style illustration

to old fashioned eched landcapes
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I am always trying to refine my
a’zgzm/ i ustration and am willing to

give anything a go.

wilhieh

7’77
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Programs

p illustrations in both >hoto

) and A

lustrator (right)

lustrator | a rning rapidly and

getting quicker and more familiar
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Contentment Mural

This illustration was developed sm long mural which was printed and

installed in the studio | work at

| based this mural off an illustration | saw off the Internet, it is not my idea but |

did re-cre

e it from scratch and heavily modified it to fit my purpose
d

This was a personal project and was to test my skills in illustrator

22



HUST

DESIGN

daniel@hurstdesign.com.au
0422 690 378

hurstdesign.com
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